
DISCOVER OUR 13 BRANDS AT A GLANCE!

Our brands support 12 industries across the manufacturing, life sciences & healthcare, and cities
& infrastructure sectors. Our world-class brand portfolios help companies boost productivity &
product quality, improve business resilience, and facilitate sustainable innovation. The
3DEXPERIENCE® platform powers our brands, according to the type of apps they deliver:

• Social & Collaborative Apps

• 3D Modeling Apps

• Simulation Apps

• Information Intelligence Apps

Our 13th brand, OUTSCALE, is building its cloud ecosystem to develop transformative business
experiences as well as to address cyber governance and data sovereignty in the cloud.

Publication date: November 2023
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BRANDS MISSION
Build “love brands” that rely on strong, inclusive and sustainable promises and that create an emotional
relationship with their users.
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BRANDS FORMATION TIMELINE

REVEAL INFORMATION INTELLIGENCE

POWER SMARTER TREATMENTS
AND HEALTHIER PEOPLE

ENGINEER THE EXCITEMENT

PLAN YOUR COLLECTION’S SUCCESS

SOCIAL & COLLABORATIVE APPS

3D MODELING APPS

SIMULATION APPS

SHAPE YOUR DREAM

MAKE IT HAPPEN

REVEAL THE WORLD WE LIVE IN

INFORMATION INTELLIGENCE APPS

AUTHENTIC DESIGN EXPERIENCE

SHAPE THE WORLD WE LIVE IN

MODEL THE SUSTAINABLE PLANET

MODEL THE BIOSPHERE

PLAN YOUR DEFINITION OF SUCCESS

Empower users with knowledge and know-how for them to become champions in each domain and
discipline and prepare the workforce of the future.

Accelerate the adoption of the platform thanks to our portfolio of experiences and structure the sales
strategy through dedicated sustainable value paths to create compelling client references to be replicated.

Grow brand domain and discipline expertise within all GEOs to ensure an efficient go to market of our
industry processes and roles portfolio.

THE LEADING SOVEREIGN AND SUSTAINABLE OPERATOR 
OF TRUSTED BUSINESS EXPERIENCE AS A SERVICE



3DEXCITE, a Dassault Systèmes brand, offers
innovative software and services on the
3DEXPERIENCE platform. We help manufacturers
create accurate, engaging product content,
fostering creativity, collaboration, and efficiency for
enhanced user experiences in real-world contexts.

• Engineers
• Experience designers
• Marketers & sales
• Product launch managers
• Experience managers
• Start-ups & makers

BRAND DOMAINS

• 3DEXCITE helps market leaders like Hyundai harness our
Commercial Virtual Twin to gain deeper customer insights,
and shape personalized experiences.

• 3DEXCITE is a trusted provider of the Commercial Virtual
Twin-as-a-Service to a major CPGR Client for sustainable
packaging design, serving 6,000 of their customers.

EMBLEMATIC CUSTOMERS

BRAND PROMISE:
Engineer the excitement

FUN FACTS
• Munich headquarters has a 3DEXPERIENCE Lab

• 3DEXCITE was a key partner in the delivering 
the H1st Concept Car along with CATIA + 
Software Republique

Commercial Content Creation:
transforms product information into compelling,
interactive experiences for customers.

Commercial Experience Building:
Immersive, data-rich customer interactions for 
superior business results.

Commercial Experience Governance:
Orchestrates customer engagement with immersive,
data-driven precision for business success.

User 
Community

Brand 
Essentials

TARGETED AUDIENCEBRAND PURPOSE

CONTRIBUTION TO INDUSTRIES

Find out more about 3DEXCITE:

Blog

https://www.renault.co.uk/safety/h1st-vision.html
https://www.instagram.com/3dexcite/
https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:g_fzYGr0Q6mHYxoVvGKnOw
https://dsext001-eu1-215dsi0708-ifwe.3dexperience.3ds.com/#dashboard:118ec8d4-ea13-43b7-9375-4d1ce7c1d508/tab:Social%20Overview/app:MAP-AVOJPNXWA/content:contentid=55872.29177.25088.25006&contenttype=Program
https://www.youtube.com/channel/UCuGuUfkig262xUIsl6rTJNQ
https://www.facebook.com/3DEXCITE
https://www.linkedin.com/company/3dexcite/
https://blog.3ds.com/brands/3dexcite/
https://www.hyundai.com/fr/fr/modeles/kona-hybrid/configurateur.html#/trims
https://www.asics.com/us/en-us/?CAWELAID=120223060000516079&CATRK=SPFID-1&CAAGID=80111605576&CATCI=kwd-301902098838&CAPCID=658881722300&CADevice=c&gclid=Cj0KCQjw3JanBhCPARIsAJpXTx5Cp5Qve8cjvMDY42J-iFAbMJZwLfVLvkKhRoyH8LJhI5H545lfEtcaAqXvEALw_wcB


CONTRIBUTION TO INDUSTRIES
Home & Lifestyle
Segment: Furniture and Home Goods

EMBLEMATIC CUSTOMERS

BRAND PROMISE:
Shape your dream

FUN FACTS
• 40 million of users worldwide (consumers 

and vendors in store)

• TRY IT: You can design your own interior for 
free! Visit http://home.by.me 

• SHARE: A great way to explain your family, 
friends and customers Dassault Systèmes’ 
diversity

Brand 
Community*

HomeByMe is accessible to:

• Consumers, craftsmen, interior designers directly
through on-line subscription: http://home.by.me.

• Furniture, kitchen and DIY retailers to implement
on their website and in-store, to make consumer
experience engaging and easy to use.

3DVIA helps bring ideas to life, in 3D. With
HomeByMe, we deliver on-line 3D experiences where
users can create their dream interiors and discover
inspiration to furnish them and personalize products.

• Consumers
• Professionals
• Enterprises

For Enterprises For Consumers

TARGETED AUDIENCEBRAND PURPOSE

Find out more about HomeByMe:

*3DS Internal community only

BRAND DOMAINS

https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/#community:e5VGoSwLS2-8IH-N1qehKw
http://home.by.me/
https://www.instagram.com/homebyme/
https://www.instagram.com/homebyme/
https://www.tiktok.com/@homebymeofficial
https://www.pinterest.fr/homebyme/
https://www.youtube.com/@HomeByMe
https://www.linkedin.com/company/homebyme-enterprise
https://www.facebook.com/HomeByMefr
https://www.youtube.com/@ThreeDVIA


BRAND PROMISE:
Model the biosphere

BIOVIA empowers scientists to Shape the
Biosphere with state-of-the-art experiences for
modeling & simulation, laboratory execution,
scientific informatics, and data-driven quality.

• VP/Director of R&D
• Head/VP/Director of Digital Transformation
• Head of Drug Discovery
• VP of Quality and Compliance
• VP of Manufacturing
• Head of Regulatory
• CTO/CIO, Head of IT
• Computational Scientists

• BIOVIA solutions create a scientific management
environment that can help science-based organizations
create and connect biological, chemical and material
innovations to improve the way we live.

• The BIOVIA portfolio is focused on integrating the diversity
of science, experimental workflows and information
requirements end-to-end across research, development,
QA/QC and manufacturing.

• Using BIOVIA, organizations are enhancing and speeding
innovation, increasing productivity, improving quality and
compliance, and reducing costs in regulated and non-
regulated environments.

EMBLEMATIC CUSTOMERS

FUN FACTS
• BIOVIA has 225+ Ph.D. scientists on staff

Brand 
Community*

Brand 
Essentials

Biosciences to accelerate discovery of next generation
therapies.

Materials Science & Engineering to foster Innovation
for next generation materials.

Laboratory Informatics to optimize Lab Productivity
and Compliance.

Scientific Informatics to transform Scientific
Data into Knowledge.

Total Quality & Regulatory to drive Data-
centric Quality Excellence in Biopharma.

TARGETED AUDIENCE
BRAND PURPOSE

Find out more about BIOVIA:

*3DS Internal community only

BRAND DOMAINS

Pfizer, Amgen, AstraZeneca, Sanofi, Beigene, UCB Merck,
Unilever, P&G, Bel Group, Aboca, Evonik, Huntsman,
Shell, BASF, MIT, Honda, BYD, Samsung Biologics

CONTRIBUTION TO INDUSTRIES

https://www.youtube.com/c/BIOVIA1
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-AVOJPNXWA/content:contentid=55872.29177.4864.44093&contenttype=Program
https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/#community:48GdC4VgQIK0YT1fRKRdfQ


BRAND PROMISE:
Shape the world we live in

CATIA is the leading solution spanning the complete
innovation and development processes to imagine,
design, simulate new products and systems for
impactful customer experiences toward a more
sustainable world.

Communities of:
• Engineers, 
• Systems Engineers,
• Designers,
• Construction Professionals

• CATIA, Dassault Systèmes' founding Brand, has enabled
critical business transformation in Aerospace and
Automotive, now extending to all industries.

• CATIA is used by leading organizations in multiple industries
to develop the products in our everyday lives, from cars and
planes to future innovations such as autonomous vehicles, air
taxis, agriculture robots, smart cities,…

• CATIA empowers its communities of users to go from
product design to sustainable experience design, leveraging
leading edge technology such as AI-driven generative design,
sustainable intelligence, Model Based Systems Engineering,...

EMBLEMATIC CUSTOMERS

FUN FACTS
• 90% of cars in the world are engineered 

with CATIA

• Every 2.5 seconds an airplane engineered 
with CATIA takes off

• The first commercial airplane fully 
digitally designed (Boeing 777): this was 
achieved with CATIA

Design and Engineering for Products and
Systems: Enable engineering excellence
(mechanical, electrical, composites…) to develop
sophisticated products.

Knowledge & Know How Capture & Reuse:
Capitalize and leverage best practices in all domains,
thus freeing resources towards innovation.

Design and Styling: Expand shape creativity, reach
high level surface quality, and make the right
decisions with physical & virtual prototypes.Systems Engineering & V+R Testing: Build an

integrated approach to ensure efficient design
and management of complex products and
services.

Construction Engineering: Execute a building or
infrastructure project from design and engineering
through to delivery, collaborating beyond the limits
of traditional project methods.

Brand 
Community*

My
Offer

User
Community

TARGETED AUDIENCEBRAND PURPOSE

Find out more about CATIA:

Brand 
Essentials

*3DS Internal community only

CONTRIBUTION TO INDUSTRIES

BRAND DOMAINS

https://www.3ds.com/insights/customer-stories/claas-tractor
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-CGNOHXYRC/content:assetId=5120.12635.13278.61726&templateType=Brand&tab=Catalog
https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/#community:330
https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:6
https://www.linkedin.com/products/catia
http://www.facebook.com/@3dsCATIA
http://www.facebook.com/@3dsCATIA
https://www.youtube.com/@3dsCATIA
http://www.twitter.com/@3dsCATIA
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-AVOJPNXWA/content:contentid=55872.29177.57345.8605&contenttype=Program


CENTRIC PLM innovations streamline sustainable
product development and enhance value chain
integration for optimized retail performance.

• Sourcing managers
• Product Managers
• Fashion Designers
• Merchandisers 
• Pricing Managers
• Quality Assurance Analysts

• In Home & Lifestyle, CENTRIC PLM innovates solutions for fashion
brands, retailers and manufacturers to optimize all aspects of product
and collection go-to-market from market intelligence to Retail
Planning, PLM, Pricing. As a result, CENTRIC PLM clients can keep up
with today and tomorrow’s challenges even in a constant state of flux.

• In CPG-Retail, CENTRIC PLM empowers food brands and producers to
simplify product development, improve the success of new product
introductions, add structure, remove inefficiencies to drive down costs,
boost innovation and speed time to market.

EMBLEMATIC CUSTOMERS

FUN FACTS
• The brand name comes from being 

customer centric

• 12500 brands were brought to market with 
CENTRIC PLM

TARGETED AUDIENCEBRAND PURPOSE

Sourcing: Improve cost visibility, control,
supplier evaluation, RFQ management, and
collaboration.

Product development: efficiency & innovation
via unified communication, development, and
reduced manual tasks.

Planning: Streamlined holistic season planning
and lifecycle management with data-driven
insights.

Quality: Enhanced quality control, supplier
assessments, compliance, and product development.

Packaging: Streamline packaging development, track 
changes, and ensure accuracy.

Pricing: Quickly and correctly categorize like-for-like
products to accurately compare products and pricing.

Merchandising: Optimize performance with real-time
data on seasons,, collections, material costs, and
what-if scenarios.

CONTRIBUTION TO INDUSTRIES

Find out more about CENTRIC PLM:

Blog

BRAND PROMISE:
Plan your collection’s success

BRAND DOMAINS

https://www.linkedin.com/company/centric-software
https://www.facebook.com/CentricPLM/
https://www.youtube.com/channel/UCW_L6cGbj7Rjerq1gjcKTTQ
https://twitter.com/Centric_PLM
https://www.centricsoftware.com/blog/
https://www.instagram.com/centric_software/


DELMIA, powered by the 3DEXPERIENCE platform,
transforms industrial operations by seamlessly
connecting virtual and physical worlds through
AI-based modeling, simulation and optimization across
planning and execution, to deliver resilient,
sustainable operational results for a better future.

• Heads of Operations, Plants, and Quality
• Heads of Manufacturing
• Heads of Supply Chain
• Heads of IT
• Heads of Digital Transformation

• A&D Use Case: DELMIA Quintiq helps Hexcel analyze demand and
optimize the supply chain, improving fill rates. DELMIA Apriso
enhances execution across sites by streamlining blue collar worker
tasks and activities.

• CPG&R Use Case: DELMIA Virtual Factory provides simulation and
virtual twins on 3DEXPERIENCE to help L’OCCITANE en Provence
run efficient and sustainable production facilities prioritizing
workers’ health and safety.

• Sustainability Use Case: DELMIA Quintiq optimizes planning and
scheduling, providing transparency and quick issue resolution. This
efficiency reduces waste, lowers energy consumption, and supports
Wieland’s sustainability goals.

• Artificial Intelligence Use Case: DELMIA Augmented Experience
improves efficiency and guarantees the optimum quality of Safran
Landing Systems’ MRO process.

BRAND PROMISE:
Make it Happen

• 9 out of the 10 largest aircraft manufacturers 
in the world use DELMIA

• 50% of the world’s largest farm equipment 
manufacturers use DELMIA

EMBLEMATIC CUSTOMERS

Brand 
Community*

Brand 
Essentials

TARGETED AUDIENCEBRAND PURPOSE

CONTRIBUTION TO INDUSTRIES

Find out more about DELMIA:

DELMIA Operations Engineering enables
manufacturers to create accurate virtual models
and simulations to optimize processes, factory
layouts, and work configurations, to reduce
costs and ensure quality before production.

DELMIA Operations Management is manufacturing
operations management (MOM) and beyond to
track and orchestrate the entire production
process, from warehousing to production to
maintenance and quality.

DELMIA Operations Optimization leverages
data, AI and predictive insights to enhance
decision-making, optimize operations and
improve performance across supply chains,
logistics and the workforce.

BRAND DOMAINS

*3DS Internal community only

• Improvements in manufacturing processes achieve an 
aggressive sustainability target to reduce GHG 
emissions intensity by 30%

• 3 of the top 5 cosmetics companies use DELMIA

• 80% of rolled aluminum products worldwide are 
planned and produced using DELMIA

FUN FACTS

DELMIA Collaborative Operations delivers
analytics-driven, lean-focused solutions for cross-
functional collaboration, and provides integrated
ERP and MES solutions for small manufacturers.

https://twitter.com/3DSdelmia
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-AVOJPNXWA/content:contentid=55872.29177.36865.773&contenttype=Program
https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/v3/community/swym:215dsi0708:DSEXT001:community:203
https://www.facebook.com/DELMIA/
https://www.youtube.com/@3dsDELMIA
https://www.linkedin.com/showcase/delmiaglobaloperations
https://www.3ds.com/insights/customer-stories/spirit-aerosystems
https://www.3ds.com/insights/customer-stories/borgwarner
https://www.3ds.com/insights/customer-stories/wieland
https://www.3ds.com/insights/customer-stories/loccitane-en-provence-safe-factory
https://www.3ds.com/insights/customer-stories/claas-tractor


ENOVIA enables teams from across the value
network to securely collaborate and innovate
together, helping transform market opportunities into
marketplace advantages. ENOVIA helps organizations
across a variety of business processes and disciplines.

• Release Engineer
• Product Manager
• Validation Engineer
• Configuration Engineer

• Project Manager
• Change Manager
• Quality Engineer
• Compliance Manager

• Suprajit Engineering Use Case: The 3DEXPERIENCE
platform provided an integrated, real-time solution for
linking multi-site projects, development changes, product
data, and requirements management to ensure the right
outcomes and shorten product development time.

• Sabelt Use Case: ENOVIA enabled Sabelt to become a
digital-first company with the agility to develop new
products 50% faster—using robust stage-gate processes to
mitigate errors early and improve quality.

BRAND PROMISE:
Plan your definition of success

FUN FACTS
• ENOVIA has almost 1.5M users worldwide in 

many types of companies, and across industries

• Part of the ENOVIA portfolio is dedicated to 
connecting people to the 3DEXPERIENCE 
platform

EMBLEMATIC CUSTOMERS

Brand 
Community*

Brand 
Essentials

TARGETED AUDIENCEBRAND PURPOSE

CONTRIBUTION TO INDUSTRIES

Virtual Product Development to develop a
configured, multi-discipline virtual product
definition including mechanical, electronics
and software.

Collaboration and Intelligence to connect people,
data and process anytime, anywhere.

Value Network to model, simulate, build and run
a sustainable, responsive and resilient value
network.

Customer Experience to move from connection
to relationship at all stages of the client journey
from discovering, to using, to repurchasing.

Find out more about ENOVIA:

BRAND DOMAINS

*3DS Internal community only

Planning to define and set an executable
sustainable strategy.

https://twitter.com/Enovia
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-AVOJPNXWA/content:contentid=55872.29177.16384.30214&contenttype=Program
https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/v3/community/swym:215dsi0708:DSEXT001:community:nOCmUK_ySSGjpUCdK0uuRQ
https://www.facebook.com/3DSENOVIA/
https://www.youtube.com/channel/UCjtGpnOkf_1WNXFohw3uW8A
https://www.linkedin.com/showcase/ds-enovia/


GEOVIA provides end-to-end solutions focusing on
the intersection of natural resources, infrastructure
and urban planning. As part of the 3DEXPERIENCE
platform, GEOVIA creates virtual twins of the Earth’s
surface, subsurface and infrastructure that enable
users to design, analyze, simulate, and automate
processes that improve operational efficiency and
optimize resource utilization.

• Geoscientists 
• Earth engineers
• Urban planners

• CEMENTOS ARGOS: Cementos Argos uses GEOVIA solutions to evolve and
implement geology and mining techniques and procedures to model their
deposits, and strategically plan their operations, which has helped them to meet
production goals, and increase savings in more than 10% on the cost per ton put
into crushing.

• ZIJIN: Zijin Mining Group uses GEOVIA Surpac to solve complex ore body shapes
enabling comparative studies and connection of the spatial morphology of
geologic bodies (ore bodies) in three-dimensional space.

• ECCUS: ECCUS uses GEOVIA Geology Modeler to create the model of the customer
site, including terrain and GIS data, and to determine where to place their product,
the ECO-Caverne™. With the 3DEXPERIENCE platform, they can quickly and easily
cross-reference information and complete a full level of development design
within a matter of hours.

BRAND PROMISE:
Model the sustainable planet

FUN FACTS
• The GEOVIA team is the most 

geographically dispersed of all Dassault 
Systèmes brands

• 70% of the top 40 global mining 
companies are GEOVIA’s client

EMBLEMATIC CUSTOMERS

Brand 
Community*

Brand Essentials

TARGETED AUDIENCEBRAND PURPOSE

GEOVIA serves top global mining companies : BHP, Rio Tinto,
Glencore, Vale, China Shenhua, Freeport-McMoRan, Anglo American.

For 3DS People

For partners

GEOSCIENCES 
Model, simulate and monitor the natural world.
Discipline: Geology

EARTH ENGINEERING
Sustainably design and manage industrial projects 
that impact the Earth.
Disciplines: 
• Earth Design
• Earth Resources Management

URBAN ENVIRONMENT
Plan, simulate and monitor the urban and 
supporting landscapes.
Discipline: Urban Planning

CONTRIBUTION TO INDUSTRIES

Find out more about GEOVIA :

BRAND DOMAINS

*3DS Internal community only

https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/#community:2RsEPvsES4SyFLMimMldPA
https://www.youtube.com/channel/UCfdquz3nTRdjxmgdU7TdV8A
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-AVOJPNXWA/content:contentid=55872.29177.1280.46635&contenttype=Program
https://eu1-partners-ifwe.3dexperience.3ds.com/#dashboard:aed09252-b07c-4ab8-8fcd-4097d6d0b525/tab:Learning%20-%20Certification%20Programs/content:contentid=32640.64373.41472.65098&contenttype=Program
https://www.linkedin.com/showcase/3dsgeovia/


BRAND PROMISE: 
Power smarter treatments and healthier people

MEDIDATA is powering smarter treatments and
healthier people. Celebrating more than 25 years of
ground-breaking technological innovation across more
than 35,000 trials and 11 million patients, and the
largest patient dataset in the world, Medidata delivers
ai-powered insights and fully integrated solutions that
streamline operations, improve data quality, and
enhance the patient and study. experiences.

• Heads of R&D and Clinical Development
• Head of Data Management / Analytics
• Head of Patient Engagement and Innovation
• Head of Clinical Operations
• CFO / Clinical Finance
• Chief Technology / Information Officers
• Head of Regulatory and Compliance

EMBLEMATIC CUSTOMERS

FUN FACTS
• March 2025: 35,000+ Trials and 11 million 

Patients milestone is achieved – more than 
any other industry competitor

• Medidata technology supported 72% of all 
novel drugs approved by the FDA in 2024

TARGETED AUDIENCEBRAND PURPOSE

The Patient is at 
the center of 
everything we do.

• SANOFI: Sanofi adopted Medidata eCOA for its vaccines studies to optimize
the patient clinical journey, reduce on-site monitoring, and allow patients to
input data in real time from any location.

• EISAI: Eisai harnessed the power of Medidata Clinical Data Studio, the
industry’s only unified platform for centrally managing all data sources, to
accelerate data review and enhance the patient and study experience for its
clinical trials.

• LEXICON: Lexicon Pharmaceuticals engaged Medidata to improve the patient
experience and advance its Phase 2b study for the first, new non-opioid
drug approved for neuropathic pain in over two decades.

The Medidata Platform is the life sciences
industry’s only unified solutions offering for the
entire clinical trial continuum.

The Patient Experience is a suite of powerful, flexible
solutions that make it simple and engaging for
patients to participate in any clinical trial – helping to
produce better results.

The Study Experience accelerates clinical trial design
and management by seamlessly connecting
workflows, data, and teams. Powered by AI and
advanced analytics, it streamlines critical activities—
like protocol optimization, site feasibility, budgeting,
and trial execution—while delivering actionable
insights that boost confidence, eliminate redundancies,
and keep operations on track.

The Data Experience unifies capabilities for
clinical trial data acquisition, integration,
management, quality, and accessibility.
From study build to database lock and
submission readiness, it shortens timelines,
and empowers study teams to make
informed decisions.

Find out more about MEDIDATA:

Blog

BRAND DOMAINS

CONTRIBUTION TO INDUSTRIES

https://www.linkedin.com/company/medidata-solutions/mycompany/verification/
https://twitter.com/Medidata
https://www.medidata.com/en/life-science-resources/medidata-blog/
https://www.instagram.com/medidata.solutions/
https://www.medidata.com/en/about-us/news-and-press/medidata-and-sanofi-vaccines-extend-collaboration-to-improve-patient-centricity-and-trial-efficiency/
https://www.medidata.com/en/about-us/news-and-press/eisai-selects-medidatas-clinical-data-studio-to-enhance-and-modernize-clinical-trial-efficiency-and-patient-experience/
https://www.medidata.com/en/about-us/news-and-press/lexicon-pharmaceuticals-selects-medidata-to-help-advance-first-non-opioid-drug-for-neuropathic-pain-in-over-two-decades/


BRAND PROMISE:
Reveal information intelligence

NETVIBES enables organizations to turn all their
data into actionable knowledge that drives every
enterprise operation. Our solutions gather, enrich
and contextualize data onto the virtual twins of
products, processes and factories to empower every
user with insights driving better informed decisions.

• Data Analyst
• Project/Program Manager
• Sourcing Manager
• Procurement Manager
• Product Manager
• Asset Quality Manager
• Head of After-Sales

EMBLEMATIC CUSTOMERS

TARGETED AUDIENCEBRAND PURPOSE

• TRANSPORTATION & MOBILITY: “Renaulution” Virtual
Twin Experience: We leverage all the data they have and
project/contextualize this knowledge in the virtual twin to
orchestrate their work.

• INDUSTRIAL EQUIPMENT: We helped Eaton to optimize
their design and creation process as well as find the most
effective way to collect and integrate data.

CONTRIBUTION TO INDUSTRIES

Virtual Product Development: Enable data-
driven insights to optimize design,
performance and manufacturing processes
throughout the product development lifecycle.

Planning: Define and develop large, complex
product portfolios on-time, quality and budget.

Customer Experience: Optimize in-service fleet
availability with data-driven feedback loops and
machine learning.

FUN FACTS
• NETVIBES was born from the fusion of 3 

brands: Netvibes, Exalead and Proxem

• NETVIBES data is leveraged by all Brands and 
Industries

Brand 
Community*

Brand 
Essentials

User 
Community

Website

Find out more about NETVIBES:

BRAND DOMAINS

*3DS Internal community only

Value Network: Realize significant product part
savings by combining artificial intelligence and 3D
Similarity technologies.

https://www.3ds.com/fr/produits-et-services/netvibes/
https://eu1-215dsi0708-ifwe.3dexperience.3ds.com/#app:MAP-AVOJPNXWA/content:contentid=55872.29177.11008.4441&contenttype=Program
https://dsext001-eu1-215dsi0708-3dswym.3dexperience.3ds.com/#community:293
https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:34


OUTSCALE is the leading sovereign and sustainable
operator of Business Experience as a Service.
We offer virtual twins of organizations and trusted
cloud environments that make innovation easier
and grow competitiveness.

• All business users (industry, public sector)
• Citizen
• Consumers
• Patients

EMBLEMATIC CUSTOMERS

Find out more about OUTSCALE:

TARGETED AUDIENCEBRAND PURPOSE

• BNP PARIBAS SECURITIES SERVICES : OUTSCALE enables
the financial sector to leverage artificial intelligence to
automate fund compliance controls with Business Experience
for Financial Services.

• FRENCH MINISTRY OF HEALTH AND INRIA : The
"TousAntiCovid" contact tracing application, whose data is
processed and stored on the OUTSCALE Cloud, has been used
by almost 50 million citizens.

• DASSAULT AVIATION & DASSAULT SYSTÈMES USE CASE :
3DEXPERIENCE platform operated by OUTSCALE enable
Dassault Aviation its next-generation defense programs
deployment on a highly secure, sovereign Cloud.

CONTRIBUTION TO INDUSTRIES

BUSINESS EXPERIENCE PROVIDER
Ready-to-use holistic collaborative universes
that combine data science, virtual twin
experiences and process modeling.

SOFTWARE AS A SERVICE OPERATOR
Operating Industry solutions and Experiences
by 3DS for clients and users.

CYBER-GOVERNANCE ENABLER
Operating 3 models of experience Cloud:
• Dedicated cloud for confined collaboration;
• Sovereign cloud for specific activities and trusted

collaboration;
• International cloud for any secured collaboration.

FUN FACTS
• Many 3DEXPERIENCE fun facts are 

thanks to OUTSCALE Cloud

Blog

BRAND DOMAINS

BRAND PROMISE:
The Leading Sovereign and Sustainable Operator of 
Trusted Business Experience as a Service

https://fr.linkedin.com/company/outscale
https://www.facebook.com/outscale/
https://www.facebook.com/outscale/
https://www.youtube.com/@Outscale
https://twitter.com/outscale
https://blog.outscale.com/


BRAND PROMISE:
Reveal the world we live in

SIMULIA delivers science-based multiscale,
multiphysics modeling and simulation solutions to
help companies accelerate innovative product
development and meet sustainability mandates.

• Designers
• Engineers
• Analysts
• Innovators

EMBLEMATIC CUSTOMERS

Find out more about SIMULIA:

TARGETED AUDIENCEBRAND PURPOSE

• MODSIM, unifies modeling and simulation on a common data
model within a single user experience on the 3DEXPERIENCE
platform.

• Manufacturing Industries, simulation enables generative tools
for concept design exploration, detailed design performance
validation, and process optimization for sustainability.

• Life Sciences & Healthcare, simulation enhances real life
understanding based on virtual human models, accelerates
medical device innovation with design-in-context, and
improves testing efficiency for regulatory approval.

CONTRIBUTION TO INDUSTRIES

FUN FACTS
• The use of patient heart virtual twins can 

reduce arrhythmia procedure times by 
over 50%

• Virtual Tools can slash development time 
and material usage by up to 50%

Fluids: Steady or unsteady flow simulation of
gases & liquids, with turbulence, heat transfer,
chemical species & reactions, motion & fluid
mixing.

Electromagnetics: Static & dynamic, electric &
magnetic field simulation, across full frequency
ranges.

Brand 
Community*

Blog

*3DS Internal community only

Vibro-Acoustics: Noise & vibration transmission
through wave propagation in structures, fluids &
poroelastic materials.

Automation & Optimization: Link different
software products, capture & automate the
process, and apply optimization in search of the
best design.

BRAND DOMAINS
Structures: Comprehensive capabilities covering
statics, dynamics, vibration, thermal, and fatigue
across a broad range of industrial applications.

Multibody Dynamics: Motion and loading of
systems of rigid and flexible multibody systems
from sub-assemblies up to full-system simulation.

https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:39
https://www.3ds.com/products-services/simulia/
http://: https://www.instagram.com/3ds_simulia/
https://www.instagram.com/3ds_simulia/
https://www.linkedin.com/showcase/simulia/
https://www.youtube.com/user/3dsSIMULIA


BRAND PROMISE:
Authentic design experience 

SOLIDWORKS® provides powerful, yet easy-to-
use 2D and 3D product design tools accessible to
any business. The next generation of SOLIDWORKS
browser-based and mobile-ready applications also
bring leading edge capabilities, such as artificial
intelligence, machine learning, and generative
design, to every designer.

• Design Engineer
• Engineering Manager
• Mechanical Engineer
• Student
• Startup

EMBLEMATIC CUSTOMERS

Find out more about SOLIDWORKS:

TARGETED AUDIENCEBRAND PURPOSE

• Industrial equipment companies, like Vermeer
Corporation, use SOLIDWORKS to accelerate
machinery development.

• CamelBak Products used SOLIDWORKS to grow their
offering to include bottled, filtered, and military
hydration products.

CONTRIBUTION TO INDUSTRIES

FUN FACTS
• A SOLIDWORKS designed bobsled won a 

silver medal in the Olympics

• Many “BattleBots” teams use 
SOLIDWORKS for competition 

Mechanical Design: Accelerate Your Design Process.

3DEXPERIENCE Works: Connect SOLIDWORKS
to the 3DEXPERIENCE platform.

Equipment Systems: Improve Electric and Fluid
Systems Quality.

SOLIDWORKS EDU: Prepare Students for the
Future of Industry.

Shape & Style: Enhance Your Designs.

Brand 
Community

Blog

BRAND DOMAINS

User form

News & infos

https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:52
https://blogs.solidworks.com/solidworksblog/
https://www.instagram.com/solidworks/
https://www.twitter.com/solidworks
https://www.youtube.com/solidworks
https://www.facebook.com/solidworks
https://www.linkedin.com/showcase/solidworks/
https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:yUw32GbYTEqKdgY7-jbZPg
https://r1132100503382-eu1-3dswym.3dexperience.3ds.com/#community:52

